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@ ADVERTISEMENT DESIGN

MISSING PIECE OF THE PUZZLE
Fall 2016

An education-focused design meant for New Mexico
Highlands University’s Media Arts & Technology
Department, to invite and recruit prospective students
through interactive event invitations, posters, and t-shirts.




mediaaits
&TECHNOLOGY

& TECHNOLOGY SHOW INCLUDES:
« Film & Audio Screening

+ Viisual Communications

» Multimedia Interactivity

- Photography

m THURSDAYDECS TH
TROLLEY BARN 201 6

1183 SAN FRANCISCO ST.

NEw MExico HIGHLANDS UNIVERSITY"

FALL SHO




Built on the idea that food
is best when fresh, our
farm to table encourages
people from our commu-
nity to swap over
processed, modified
foods for local, natural
and unaltered produce,
dairy and meats.

\\“ V/)

———————Farm to Table

LETTUCE @ EAT

Mon-Fri - 11am to 8pm
Saturday - 12pm to 7pm

7%

(O

Mon-Fri - 11am to 8pm

i

Saturday - 12pm to 7pm

Y

SAVING THE PLANET ONE KITCHEN AT A [ IM E

\\“ V/)

LETTUCE @ EAT

Farm to Table

o0
00

1-505-473-6221

Visit wwwlettuceeat.org




LETTUCE & EAT

e

ICEBERG WRAPS
Four stuffed ground turkey iceberg
wraps
5

TOMATO BAUGETTES
Five toasted baugettes with our sun
dried tomato cream cheese
6

EDAMAME
Salted soy beans in lemon sauce

3.50

CHIC PEA HUMMUS
Homemade hummus with thin
toasted french bread.

5

Farm to Table

= BEERY T e CATADS

GREEK

Chopped cucumber, tomato,
bell pepper, red onion and
crumbled feta cheese. Tossed

te

in our classic vinegre
7.50

SWEET PEA
Fresh baby lettuce, sweet green
peas, crunchy bacon bits, and
sauted mushrooms with Asiago
ETTE

vinegrette

cheese dressd in our vinegrette
8.50

SPINACH MUSHROOM
Baby spinach tossed with sautced
mushroooms, bacon, red onions

and honey balsamic vinegrette

n a honey
7.50

AKE
scake on a

topped with

ENTREE

DESSERT >

BEEF STEAK
Rubbed with our unique blend of spices
and slow roasted.
22

CHICKEN SQUASH
Srilled chicken and spagetti squash in a
creamy garlic sauce topped with sun dried
tomatoes and green onion.
10.50

CLASSIC CHERRY PIE
Farm Harvested cherrics in our flaky”
hand crusted pie, topped with eream -+

cheese whipped cream.

55

5%

LETTUCE EAT RESTAURANT

Fall 2015

Lettuce Eat is an organic farm-to-table restaurant.
Through typography, grid structure, and color, this menu,
logo, and food truck reflects an earthy, high-quality
restaurant that aims to appeal to a broad audience.

Advertisement Design 9
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PERSONAL STATIONARY KIT
Fall 2016

A complete branding kit designed to capture my personal
style and creativity. With a logo, business card, letterhead,
and portfolio I created a professional level tool that I will
use to achieve my desired career.

X

21
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Patricia Ana Chavez

115 Jimenez St.

Santa Fe NM, 87501

(505) 699-6266
patriciaanachavez.weebly.com
patriciachavez384@gmail.com

Design Directors ’ 115 Jimenez St.

Santa Fe NM, 87501

Nike World Headquarters Patricia Ana

One B. Dq_ CHAVEZ (505) 699-6266
ne Bowerman Juve patriciaanachavezweebly.com

Beaverton, OR 97005 patriciachavez384@gmail.com

Phone: 1-503-671-6453

Dear Design Dircctors,

It is with great that I submit my application for the position of NA Brand Design D2. As
a creative thinker I know my experience, diverse skills and hard work ethic would make me an asset

to the Nike team.

As you will see from the attached resume, my degree is in Visual Communications and my work is
mostly focused toward motion graphics. I have great aptitude for leadership through my previous
achievements and film work. This has taught me s time ization, and
communication skills which T know through my experience, will help me manage and secure design

dantabili

work successfully.

In addition to being adaptable I'm also responsive and highly focused on details - particularly when
it comes to how a picce is presented. One of my recent assignments was as Art Assistant on a feature
film. My tasks were not only to create designs for scenes but to help the Production Manager dress
the sets accordingly and appropriately. I had to analyze every piece of furniture, paper, and coffee
stain to make sure it was constant, visible, and in its proper place. I believe in applying this same
attention to detail to all my work: tasks as simple as prepping the materials for a top-level or making
sure designs have the correct bleed.

Nikes quote, *..If you have a body, you are an athlete” is inspiring to me. I'm a passionate supporter
and I believe in Nike’ purpose of motivating everyone toward a healchier lifestyle, because
everybody deserves a beteer self!

Tam thrilled at the possibility of being a part of the Nike Team, and would love the opportunity to
meet with you and discuss the value that I can bring to the company and the NA Brand Design D2
Position. | appreciate your consideration and look forward to hearing from you.

Respectfully,

Patricia Ana Chavez y

Patricia Ana Chavez
115 Jimenez St.
Santa Fe NM, 87501

(505) 699-6266
patriciaanachavezweebly.com
patriciachavez384@gmail.com

Nike World Headquarters
One Bowerman Drive
Beaverton, OR 97005
Phone: 1-503-671-6453

Advertisement Design 11



Potterhead Film Festival

) -
?

Santa Fe, NM 87501
211 W. San Fransisco St.

12



Potterhead Film Festival

Potterhead Film Festival

oltet

October 30-31, 2015
$5.00 santaFeNM,87501 Lensic Theater

3NO Lway
ADMIT ONE

Potterhead Film Festival

$5.00

HARRY POTTER FILM FESTIVAL
Fall 2015

An illustrative event promotion kit designed to capture
the essence of Harry Potter. The poster and tickets, each
promote a different Harry Potter film screening.

Advertisement Design 13
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POSTER DESIGN

‘ wse  JACK DIRECTOR DONNA CINEMETOGRAPHR
MIchELNSMAN  SPRAGUE ANDEW NICCDLE/  CONSTANCE -~ SLAWOMIR IDziAK

NEW TORK, WORLD PREMIER

AT, 005

INVERTED IDENTITIES MOVIE PREMIER
Spring 2015

This movie poster reflects a story about twin super heroes
that grew to power and then turned bad. Both siblings

i were forced to choose between good and evil, discovering
HE :‘ the bond between twins that can be stronger than any evil ][RSH H‘.M PRODUUIONS
’L;‘:?“,I‘?;\?/I.{i the}‘f encounter. [ used type as imagc in order to attract an P.A:E,N:ess::::mtv e
&g‘\)\’/‘x\l\ '.S audience, and convey good and evil.
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POSTER

ToDevelopdn

Introduction to Typography Mart 373, 2015

Apprecintion

for the Art of

Designed by Patricia Chavez

@y p oag v ayph oy

Terturn Typeface Desiqued LBy
Henvic Lettersuilder 1190

yes on @ypography

BLACKLETTER POSTER
Spring 2015

This poster was developed in order to understand different
styles of type, and the differences in structure compared to
other more modern typefaces.

15
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CASTANEDA HOTEL

WEBSITE DESIGN :

CASTENEDA HOTEL WEBSITE
Spring 2016

A promotion for the Casteneda that is currently in
construction. I used design fundamentals to reflect a
historical, south-western culture of this Fred Harvey Hotel.

17
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LA FIESTA RESTAURANT WEBSITE

Spring 2016
NS Using design thinking, I researched audience, culture,
HALSOI purpose, and created a website that is user friendly
&"‘""’/‘1\'\; and understandable.
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: ILLUSTRATION

“MAKING A KiLLiNG”
FALL 2016

I worked as Art Assistant of the feature film “Making a
Killing” for CanAmPac3 Productions. I was asked to
create clown illustrations that reflected a consistent

carnival theme to be used in several scenes used

throughout the film.

20
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GRAY SCALE ABSTRACTIONS
Fall 2015

I studied basic form in illustration, contrast in color, and
how shadows and highlights work to create a complex
illustration using seven shades of gray. I then took away
shades and detail to create a more abstracted piece showing
the raw and most basic form of the illustration.

[lustration 23




pplement Facts

ke Sze: 3 Capsules
w?; s Container: 40
st Por Serving %Daily Value
1A 2 beta carotene) 4000 1U 80%
Tama lscorbic acid) 85 mg 142%
2o D3 [choleciferol) 400 1U 100%

|

tocophery}j100 (U 333%

ez Bb

yrdou! S-phosphate) 2 mg 100%
fiekod 00 meg 150%
£2n82 methylcobalamin) 6 mcg100%
%04 chelate) 18 mg 100%
<_1lmagnesium oxide) 320 mg80%
X gucorate] mg

¥ pper gluconate) 2 mg 100%

ey
5 may include thinning of
genes, and or vomiting. |f
i‘s‘nould continue consult

it
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PRODUCT DESIGN

XBULL
Fall 2015

A package design for a fantasy supplement, that helps
people who have a hard time biting their tongue and
refraining from aggressive confrontation. Classy, modern
colors, and type make it look like a high end pill that
frustrated people would buy.

Product Design

O

25
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© FILM PRODUCTION

FORGIVNESS
Fall 2015 to Spring 2016

Through the Seabury Fellowship i was able to create a ten
minute short film about a girl who grew up witnessing
domestic violence. In her adulthood she tries to overcome
the affects it has on her everyday life in which she
discoveres the ultimate way in overcoming something is
through forgivness.

Forgiveness

) 7:57/937




o) 1:21/2:39

INNER WAR

In this short film i recaptured a story told through a Pixar
Animation. It was meant to be creative and unique,
although the story is the same as Pixar’s “Geri’s Game”
iused uncommon angels to add character to a real

life example and make it uniquely my reflection of the
interpretation of “Geri’s Game.”

27
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28

COLLEGE LAND

Fall 2016

A short comedy about the lifestyles of students in college,
“College Land,” through the use of satire plays on the idea
of hard working students as the walking dead.




SMALL ACTS OF KINDNESS
Fall 2014

A short film about suicide depicts all its forms of
depression. “Small Acts of Kindness” illustrates the struggle
of a girl who feels invisible and how small acts of kindness
can save a persons life.

Film Production 29
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Santa Fe NM, 87501

(505) 699-6266
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