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CAMPINA FELIZ
I D EN T I T Y D E S I G N

Designed the logo and identity for a Columbian 
hotel, Campina Feliz, a sophisticated, simple 

and elegant logo and identity was desired. The 
logo had to be based on the Trumpet Flower were 
many of these flowers surrounded the actual hotel. 
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HERENOW APP
C O P Y W R I T I N G & D E S I G N

University project: Conceptualised a fictional 
app called HereNow, that uses location, 

Facebook friendships and messages to determine 
the best times to catch up with friends you 
haven’t spoken to in a while. Art direction, 

drawings and copywriting was done for this.
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Be 2 places at once.
Be nest-assured.

N E S T
C O P Y W R I T I N G  &  D E S I G N

36o campaign for the company Nest to help 
launch their products, a smoke detector, dropcam 

and thermostat to young recently married 
middle to upper class couples. 
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look, i’m not going to tell you what 
smoking does to you. you know and you sure as 
hell don’t care enough to quit right now. i get it. it takes 
a lot of effort and time you just don’t have the motivation 
right now. maybe some day you’ll find it. maybe it’ll be when 
you fall in love or find your dream job or when you have 
kids. your father and your grandfather quit when they had 
kids. they never got cancer. so you never will. you think to 
yourself i’ll just do what they did, quit when i have a family. 
everything will be okay. you have plenty of time and all 
those people saying you’ll never quit will be proven wrong. 
and that’ll feel the best. is what i told myself 
before i was diagnosed with small cell 
lung cancer.

Only 1.7% of lung cancers up to the age of 68 are hereditary.

Tomorrow will be too late. Start now.

QUITLINE
C O P Y W R I T I N G  &  D E S I G N

36o campaign for the company Quitline to help 
encourage young smokers quit through the 

medium of copy unlike most campaigns that 
overuse graphic images. The concept of this 
campaign was to remind young people that 

lung cancer is not hereditary.
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WE ARE SOCIAL
C O P Y W R I T I N G & D E S I G N

Examples of social media content and design 
created for Curash Babycare, Nivea and 
Batiste social media channels including 

product promotion. Many of these posts below 
received over 800 likes and strong community 
engagement. This was done at an internship at 

We Are Social.
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ORANGE IS THE NEW BLACK
W EB D E S I G N ,  C O P Y & G R A P H I C D E S I G N

360 campaign for TV show Orange is the New 
Black, where I promoted the show through 
its diversity and unique characters and cast 

members who play them as they are unlike the 
stereotypical Hollywood 2 dimensional women 

normally casted.
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Great things take time.

The greatest ideas don’t spring about, they form slowly over 
time. At Kickstarter we give you feedback before you launch 
your project. Because there are no eureka moments, just the 

passion to make it happen, no matter who you are.

6 yrs 4 yrs

Empowering creators everywhere.

KICKSTARTER
C O P Y & G R A P H I C D E S I G N

360 campaign for Kickstarter where the brief 
was to appeal to suburban consumers, aged 20 to 

40 years, who do not live in big cities through 
using inventors and famous Kickstarter projects 
that started from nothing as a way to encourage 

suburban people who take less risks.
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No great idea happens alone.

For centuries, famous artists, inventors and musicians have 
created works through collaboration. At Kickstarter you can 
create projects with anyone. Because the best ideas happen 

in groups, so make it happen together.

5 friends 8  friends

Empowering creators everywhere.
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